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Amandin organic products

Amandin is a range of organic
products that came into being
in 1995 with the aim of offering
an alternative for anybody wan-
ting to keep to a more natural,
balanced diet. Our products are
made using ingredients selected
with the utmost care, sourced
from organic farm. They do not
contain lactose, and in many ca-
ses do not contain gluten either.

Our experience and constant
concern with achieving excel-
lence in each one of our products,
along with the desire to innovate
every day, have enabled us to
create a wide variety of healthy
products: functional vegetable
drinks, organic stocks, dried fruit
and nut creams...

GUIDE 2016

Thanks to the incorporation
of the latest technologies in the
manufacturing processes and
continuous development work
of our R+D department, we work
on developing new products that
satisfy the nutritional needs of
our consumers, with particular
sensitivity at all times towards
people who suffer from some kind
of food intolerance or allergy.

We try to stay a step ahead of
the competition, by offering dif-
ferent products. We are the first
manufacturer to produce organic
horchata (tiger nut drink), or an
Organic Teff drink. Also, in 2015
we launched Oat with Cocoa,
Oat, Red Fruits and Acai and our
delicious Onion Soup.

BIOECO ACTUAL

Activity
Production/Distribution

Development, manufac-
ture and commercialisa-
tion of organic products.

Brand Amandin

Type of Production /
Distribution

Vegetable Drinks

Broths and Soups

Dried Fruit and Nut Creams
Sauces


http://www.amandin.com/en/

Import/Export
Commercial Actions

On the international scene,
we are consolidating markets
like Brazil, Mexico, Chile... intro-
ducing new products or entering
supermarket chains such as Jum-
bo, Walmart, in Chile, Superama
in Mexico... In Latin America this
year, we have new objectives,
like the markets of Colombia
and Argentina.

In Canada and the UAE, we
are trying to increase sales, and
we are also incorporating mar-
kets like Japan, where we have
exported our first containers of
vegetable drinks and are present
in chains such as Yokado.

In Europe, we have increased
our presence through markets
like Greece, Lithuania, Poland,
Latvia, Romania, Bulgaria, Esto-
nia, Slovenia. In some of them,
we are in large chains like Iki,
Mdxima, Mega Imege, Carre-
four...

We had a small presence in
the UK, which has increased with

Certificates

the entry of our broths into the
leading Whole Foods chain.

Our target for this year is
France and Germany, two mar-
kets where we see an initial pos-
sibility for entering with our Oat
Drink with Red Fruits, our Teff
Drink, our Miso Broth, our Tiger
Nut Drink (Horchata), etc...

Finally, our big 2016 goal is
the American market. We are
working on it, and believe that
during the first semester 0f 2016,
we will be exporting our first
drinks to the US market.

—

We are

the first
manufacturer
to produce
organic
“horchata”
(tiger nut
drink)
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