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Bio Space

Biomerka Sostenible,S.L.
Mr. Arturo Santiago (Owner)
C/ Valencia, 186 - 08011 Barcelona - Spain
Phone: +34 934 531 573 / Fax: +34 934 516 708
info@biospace.es
www.biospace.es
www.actividades.biospace.es
facebook.com/biospace.barcelona

Activity: Wholesale and retail organic supermarket.
Business surface area:		
700 metres
Articles: Over 9,000 organic product references.
Sections:
Food, consolidated as a
leader in fresh products,
Dietetics, Hygiene, Cosmetics and any products that
complement all the areas of
a healthy life.
Brands
Biocop, Biogra, BioSpirit,
Cal Valls, La Finestra sul
Cielo, El Granero Integral,
Natureco, Natursoy, Sol
Natural, Soria Natural, Vegetalia and many more.
Certifications: Bio certifications of all the brands represented
Awards:
BioCultura 2009 for the
Best National Organic Commerce
Conscientious
Nutrition
Prize 2013 for unconditional
support to small producers.

GUIDE 2016

Since the beginning of the
1930s, with enthusiasm, dedication and effort, four generations
have offered the best, healthiest
products. Without foregoing
that spirit, they transformed,
keeping pace with the evolution
of their city’s commerce, until
in 1999 Bio Space was created,
now considered one of the foremost supermarkets for organic
products in Spain, with more
than 9,000 product references at
present.

BIOECO ACTUAL

Consolidated as a leader in
fresh products, dietetics, hygiene,
bio cosmetics and everything
that complements a healthy life,
maintaining and improving its
principles, bearing in mind that
the Bio Space concept does not limit itself to marketing its products
and definitively covering any food
sensitivity – vegetarian, macrobiotic, vegan, celiac, biodynamic,
Vegan, raw food,.. but also provides
consultancy on them, imparting
courses and workshops to inform

BIO SPACE. The Bio Supermarket
with the largest range of fresh
organic foodstuffs in BARCELONA
and instruct people about the best
of organic philosophy.
The company recently incorporated an on-line section, with
the best service quality, which is
in expansion as demand has led to

the need to extend deliveries on a
national and international level,
in order to fully facilitate access to
this lifestyle, simply and efficiently.
Bio Space’s commitment also
involves producers, distributors,

professionals of the activities, clients and other aware businesses.
All of them comprise and lend
meaning to the brand philosophy
and make the respect and love of
the environment we live in grow
day by day.

Bio Space
covers any
food sensitivity
and provides
consultancy
on them,
imparting
courses and
workshops
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